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ENTRY QUESTIONS: NEXUS AWARDS
	1. 
Executive Summary: (between 250 - 300 words)
Summarise your entry here based on the information provided in questions 2 – 6.  
In the event that your entry is a winner, some or all of this summary may be published.  Please include measurable results as a reference; these can be expressed as a percentage term for commercial sensitives.  



	Please type here


	2. 
Background: (200 words)
Market/environmental conditions, current product, service or production issues, size of organisation 
(if relevant).

	Please type here


	3. 
Objectives: (100 words)
What were the specific objectives to be achieved with this project?  Where possible, objectives need to be measurable, e.g. growth/financial/time/resources.

	Please type here


	4. 
Innovative/Smart/Clever/Intelligent: (250 words)
Describe any innovative elements used to break new ground.  What makes this entry smart/clever/intelligent?

	Please type here


	5. 
Degree of Difficulty/Overcoming Obstacles: (150 words)
What specific obstacles or complexities needed to be overcome and how was this achieved?

	Please type here


	6. 
Measurability/ROI:

What were the specific measurable results or return on the bottom line that met or exceeded the objectives?  Were there any unexpected results?

	Please type here


	7. 
Nexus Gold Winner: (50 words)
Tell us why you think this entry should be a Nexus Gold Winner for this category.

	Please type here


NEXUS CATEGORIES

	Please tell us how and why your entry is a winner in the below categories (complete only those ones that you wish to enter).


	CRM & Data Management: (Word limit: 150 words)
Acknowledging exceptional solutions for managing customer and/or prospect data and information, including methods of collection, storage, cleansing, authentication and integration. This could either be campaign-specific, a single-customer view enabling one-off or multiple campaigns, using single or multiple channel strategies or increased business efficiency.



	Please type here


	Customer & Market Insight: (Word limit: 150 words)
Excellent use of data-mining, statistical analysis or research techniques to gain significant customer insights that drive business value. Entrants need to demonstrate how the knowledge gained enabled the incremental impact of marketing to be measured and performance gaps to be diagnosed.

	Please type here


	Innovation: (Word limit: 150 words)
Acknowledging new or bespoke ideas, technologies, products, services or processes that have positively affected the outcome of a marketing initiative.

	Please type here


	Marketing Products & Services: (Word limit: 150 words)
Recognising commercially viable solutions, systems and/or processes that make marketing activities/programmes simpler or more effective, either for your own or a client company. Entrants should clearly outline how the implementation of the new product or service had a positive impact on marketing activities.

	Please type here


	Media and/or Channel Utilisation: (Word limit: 150 words)
Recognising marketing success that can be directly attributed to the method of communication delivery. 
This includes innovative use of existing and/or emerging media, interactive engagement or the integration 
of media/channels.

	Please type here


	Production & Fulfilment: (Word limit: 150 words)
Rewarding excellence in campaign production and fulfilment capability via any medium. This includes campaign elements such as personalisation, logistics, storage and delivery.

	Please type here


	Strategic Vision: (Word limit: 150 words)
Recognising strategic vision that has positively contributed to the creation of the best possible environment for response-driven marketing to be successful.

	Please type here


Entries close: Friday 12 October 2018, 5pm

                                  Late entries deadline: Friday 19 October 2018, 5pm
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